CASE STUDY: AGENCIES & PARTNERS

GradComm Scales Its Offerings with LocaliQ

Strategy

GradComm, an AGI accredited
agency based in California, takes
pride in its mission to create

effective marketing campaigns that

grow enrollment numbers for its
clients. They strive to be the gold
standard for community college
marketing.

With digital advertising costs and
competition rising, GradComm
wanted a marketing partner that
could empower them to keep their
clients ahead of the game.
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Results

A successful partnership with LocaliQ meant
GradComm's team had more time to focus on
each clients’ unique needs while also
continuing to scale and grow their business.

With LocaliQ, Gradcomm has been able to
effectively scale its offerings without
overextending its in-house team. Its team
collaborates with LocaliQ to give their clients
the best campaign optimization possible.

The four-year long partnership with LocaliQ has
been fueled by consistent communication,
industry expertise, and proven campaign
results.

“The best part about working with LocaliQ is
the unparalleled access we have to their team
of experts. Their insights keep us ahead of the
curve, allowing us to stay informed about
emerging trends in the digital space before
our competitors.”

— Cheryl Broom, CEO
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leads generated for
GradComm clients through
LocaliQ campaigns

\3 934

digital marketing campaigns
managed through LocaliQ
partnership
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