CASE STUDY: AGENCIES & PARTNERS

Agency Expands Product Offerings

Strategy

A full-service marketing agency
operates out of Missouri with more
than 40 years of experience. Their
talented team seamlessly
integrates all aspects of marketing
to develop award-winning
campaigns and exceed client
expectations.

This agency wanted to expand its
product offerings without adding
additional workload to their existing
staff. They were also looking for a
more efficient way to analyze
customer data and track campaign
performance.
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Results

After just 18 months of running with LocaliQ,
this agency has seen dramatic growth:

 Expanded their line of digital solutions from

one to six offerings

* Uses the white-labeled reporting dashboard

to easily track performance across
campaigns in one platform

Works with their LocaliQ team to track

performance and stayed aligned on shifts in

client strategy
* LocaliQ team informs of new technologies

being released to bring the most innovative

marketing strategies to their clients

“The data, performance trends, and best
practices we’ve gained allow us to build
smarter strategies more efficiently and stay
ahead of industry changes. As a result, our
agency becomes stronger as a whole [with
LocaliQ].”

—Agency VP Sales & Marketing

O 4.4K

leads generated for
agency's clients through
LocaliQ campaigns
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Expanded their line of digital
solutions to six offerings

\x 654

digital marketing campaigns
managed through LocaliQ

partnership .
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