Reell Goal Key Stats (At a glance)

The goal is a dual focus of brand awareness

O u td O O r building with the target audience and lead $4 1 :ﬁs:aﬁ';:;:saverage across

generation to drive sales.

E q U i p m e n t 1 45 k website impression from

Solutions Implemented search campaigns
. The strategy combines always on brand website visitors from
The Client campaigns with seasonal, product-focused 1 2 ¢ 2 k search campaigns
Working with LocaliQ since 2023, this campaigns maintaining brand presence while
Outdoor Equipment client supplies a variety allowing flexibility to promote specific 1 . 7 IT) Websiteimpressions from
of products to rural and agricultural clients products as needed. Using Meta alongside Meta campaigns
across NZ. Google and Microsoft search, the strategy
builds awareness and delivers converting 22 k website visitors from
traffic to generate sales leads. A dedicated Meta campaigns

Google Shopping campaign launched last
month to boost online sales.

Product used:

Results l@ Q E
Over the last 6 months, the team has been able

to maintain a high baseline level of inbound Meta Ads Search Ads Shopping Ads
leads across multiple campaigns. This has driven

both inbound call activity driving in-store

sales and website sales conversions online.
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