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The Client

Client is a residential home builder with a
growing presence across key regions,
designing homes that suit the Australian
lifestyle and working with a trusted network
of local building partners.
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Goal

Strengthen online reputation, increase clicks
and leads from organic search, improve
organic impressions and user growth, and
enhance local search visibility for priority
Australian locations.

Solutions Implemented

The team resolved a major website security
issue by cleaning malicious code, restoring
the site, and implementing stronger security
measures to regain search engine confidence.
They then optimised on-page SEO

improving title tags, meta descriptions, and
keyword focused content on key landing
pages. Working with the CSM, they aligned
targeted landing pages with business
priorities to drive higher quality organic traffic
and local visibility.

Results

Over a six-month period, client saw a significant
uplift in organic performance, with strong
growth in traffic, users, clicks and impressions,
alongside improved visibility in both search
results and Google Business Profile. Keyword
rankings for targeted terms moved positively,
contributing to increased presence in search and
stronger engagement from prospective home
buyers across key Australian markets.

Key Stats (At a glance)

5 09 % increase in organic traffic
1 07 % increase in organic users
5 80 % increase in clicks

301 % increase in impressions

Products used:

Q. Q

Google Search  Google Business
Profile
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Keyword performance

How did we achieve these results? The targeted keywords we implemented are now gaining visibility in search engine
results, showing positive movement and increased presence .

Fixed a Hacked Website :

We addressed a major security breach by

cleaning up malicious code, restoring the Top queries n Clicks Clcks Clcks Impressions
Q bSIte and implementlng stronger Last 6 menths Previous 6 months Difference Last 6 months

we ,

security measures. This not only

improved user experience but also

regained search engine trust, leading to

better rank|ng$. stonewood homes toowoomba 175 155 20 653

stonewood homes 657 889 -232 2,486

Optimised On-Page SEO :

We enhanced on-page elements, such as

% title tagS, meta descriptionS, and stonewood homes australia 73 143 70 121
keyword-focused content. By improving
content relevance and targeting specific

stonewood 132 71 61 5,409

stone wood homes a7 72 -35 291
keywords, we were able to boost search
visibility and organic traffic.
stone homes australia 36 7 29 560
Collaborated with CSM :
stonewood homes sunshine coast 35 a8 27 174
We worked closely with our CSM on the
(93 account to ensure we were aligned on our
n . house and land packages toowoomba 29 9 20 1,578
strategy. We used landing pages as focus

pages for our SEO campaign, optimising
them for targeted keywords to drive
conversions and improve ranking
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Impressions & Clicks -
6 Months Y-on-Y Performance

Clicks.
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Total clicks
2.69K

[+] Total impressions

149K

Last & months

157K

Previous & months

Last & months

2.45K

Previous 6 months

311/26

600

GMB Performance

The Google Business Profile optimisation has seen solid
improvement in visibility over the same period the previous year.

485

Business Profile interactions (i)
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Oct 2025 Nov 2025 Dec 2025

1,697

@ People viewed your Business Profile

Platform and device breakdown
Platform and devices that people used to find your profile

® 841-50%
Google Search — mobile

® 612 - 36%
Google Search — desktop

® 147 - 9%
Google Maps — mobile

® 97 - 6%
Google Maps — desktop

Jan 2026 Feb 2026 Mar 2026
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