CASE STUDY: PROFESSIONAL SERVICES

LocaliQ Powers SOBRsafe’s Revenue Streams

Challenges Results

SOBRsafe provides next-generation Over 90 days, SOBRsafe implemented an
alcohol awareness and insight effective lead generation strategy across
technology for both personal and digital channels:

commercial use. * LocaliQ-powered Display Ads and Social Ads

generated more than 6.7 million

The SOBRsafe team wanted to work impressions combined

toward wider, more effective reach

for its campaigns, ultimately * LocaliQ’s Search Ads optimizations
increasing sales revenue. They also combined with Google Ads Smart Bidding
needed to scale and optimize their drove 243 leads, with $15K in revenue from
marketing for a more sophisticated Google Shopping Ads

approach to keep up with the « Paid LocaliQ campaigns generated a total of
industry. 21.6K site visits and 1.5K leads

Products “The best part of working with LocaliQ is the

flexibility and genuine partnership. The
LocaliQ team consistently adapts the

=5 i<pl d strategy to real-time performance data and
Display Ads evolving business needs.”

ES Dash™ by LocaliQ — Rachael Roark, Director of Marketing, SOBRsafe
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